Who is My Adventure Prospect?

Offering/Product/Service: 5-Day Clags 2-3 Raft Float Trip on the Green River

Targeting Groups of Family or Friends on the Wegt Coagt. An affluent IOOK or more
family income. Mom hag influence on adventure decigion making.

Customer Demographics n

Age, Gender, Family, Occupation, Income

Progpects have kidg in high school or college, always on the mobile phone.

Customer Interests Oarente/Group: Love to gpend time outdoorg, kide are everything to
& Aspirations a them, always wanted to get away on a new experience.
What do they like?
Where do they wish they were? Kide: Enjoy outdoorg, love to show oft on [ngtagram. Like new thinge.

Fitness Level & Abilities

Can they even do what your asking?

Thig ig a fit family that appreciates a healthy lifestyle, hag played or playg
gportg, likeg the outdoorg, camping, hiking and biking.

Darente/Group: Stuck in office, Glued to computer, [ndoors,

Pain Points
Not enough time - in the rat race.

What problem are you solving?

Darents/Groupg want to reconnect with their kidg, want to be outside,
egcape work, escape the gereen and see beautiful thinge.

What emotional state will your customer
experience with you?

Kide want to ghow off to their friendg and do gomething their

friends wigh they were doing!
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